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TO I'YMNAXIO-AYKEIO OAYMIIION
¥TO 2° DIGITAL AGENDA 19 SUMMIT

MabOnteg tov T'vpuvaociov-Avkeiov OAYMIIION eiyav v evkaipia va
mapevpebolv  oto 2° Digital Agenda Cyprus Summit ov
nmpayuatomonOnke otn Aevkwoia, otig 15 kat 16 OxtwPpiov 2019.

To ovvESPLo AmoTEAEDE L LOVADTKT) EUTTEIPIA TOOO Y1a TOUC Hadnteg 000 kot
TOLG KaONynTeg mov 1o mapakoAovOnoav. Xto Digital Agenda Cyprus Summit
avadeiyOnkav kar cudntOnkav Stagopa ¢NTHUATA TN TAYKOOULAG ATCEVTAG
LUE EVPWITATKN KAl TEPIPEPEINKT] ONTIKI ONwg 1 xpnon g Teyxvntg
Nonuootvng otnv KadnuepvoTnTa KAl OTA HECA ETMKOIVOVIAS, Ol TEXVIKEC
oXeS100U0U KAl AVANTUENG EPAPUOYROV TTAYKOOUIOU emmtedov, 1) mTapaAAnAn
(Viral) emxowvwvia, O0mwg avtr) SIAUOPPAOVETAL A0 TA UECA KOIVWOVIKNG
S1IkTOWOT G, 1) oNUACciA TG AVATTTLVENG LITOdoUWV 5G, K.

Y10 &v AOyw ovvedplo @uoevnOnkav 25 olIANTEG AU’ OAO TOV KOOUO Le
JIPOOWITIKOTNTEG-KAEIO1A, Omwg o Daniel Bobroff, CEO 1ng ASOS, o
BpaPBevuevog ovyypagpeag Andreas Ekstrom, evag amd tovg onuavTikotepovg
AVOAVUTEG TNG KATAVOAMTIKNG cvumepipopag, o Ken Hughes, ocvufoviog
OTPATNYIKNG TV HEYOAUTEPWV TaAYkOOMwV brands kot petald arwv
oL PBovAog g Disney, n Delphine Remy-Boutang, x.a.

ASapgnofnmra tetolov eidovg eumelpieg OMwS AvTh 1 ovvagn 10ewv Kal
MPOCOIKOTNT®WV PBonbolv ot Sauop@won Tov Xapaktnpd TovV TAdimvV
kaBwg kat ot Snulovpylad AVTIANPEDV OYETIKA UE TIC ITIPOOTTIKES TNG
oUYXPOVIG KOIV@VIAG.
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